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Leapfrog/ARB update 
by Jaye Albright 
 
Arbitson's Bill Rose, Brad Feldhaus and Beth Webb presented a webinar yesterday on 
progress in testing the diary market revamp of the company's entire system of 
measurement, and it's promising.. but ultimately there are huge problems yet to solve. 
 
1.  No more phone placement for any diaries.  The test of 11,000 diaries being done over 
the last year has gone to 100% address-based sample, so as to avoid "cell phone only" 
non-response and improve younger demo proportionality. 
 

 
 
Everyone gets a direct mail piece, created in conjunction with companies like 
DMR/Interactive and Point to Point Marketing, inviting them to participate. 
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They are invited to enter their listenening either on a browser or via smart phone.  If 
someone still wants paper diaries, they can request them. 

 
The challenge:  
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Obviously, the sample is not representing the total population as well as diaries have done, 
but does tend to reach smaller, younger households. 
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Most of the cells that matter to radio are much better represented in the sample.   
 
The ones most of us would just as soon they not spend any money recruiting - 55+ - are the 
worst represented in this new approach and that issue must be solved before actual 
implementation. 
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Though, tantalizing, the ARB researchers note that the low response rate may be the cause 
of the "best" part of the approach - it finds more heavy radio users, and that probably won't 
hold up once they get the response rate to the mid-teens, which is their target before 
implementation. 
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Unfortunately, that means the testing continues and in spite of how positive most of the 
findings so far are, when compared to the many sample problems of diaries at present, the 
date for actual change from the present system to this one is still not known. 
 
It’s great to know, at least, Arbitron clearly recognizes that they have a huge problem that’s 
only getting worse in diary markets and are working to find positive solutions.  I am sure that 
they are just as frustrated as their radio clients are that it’s taking so long to find a reliable 
fix.  Let’s keep the pressure on, to be sure they have sufficient resources to get it done. 
  
If this raises any questions, I’d welcome the opportunity to talk more about it at any time. 
 
Sincerely,  

 
Jaye Albright 
www.albrightandomalley.com 


